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Theta Expands Into Indonesia With Strategic 

Digital Hajj Platform Collaboration 

Kuala Lumpur, 14 April 2026 — Theta Edge Berhad (“THETA”) through its subsidiary 
Theta Innovation Sdn. Bhd. has taken a signiƱcant step in its regional expansion strategy 
with the signing of a Memorandum of Understanding (“MOU”) with Indonesia-based PT 
Qiwary Solusi FinansiaKu (“QISOFI”) to explore the deployment of its Hajj Mobility and 
PilgrimPro digital platforms in Indonesia. 

Indonesia, home to the world’s largest Muslim population, represents one of the most 
signiƱcant Hajj and Umrah ecosystems globally, with increasing demand for digitalisation 
across pilgrimage logistics, mobility coordination, and stakeholder integration. 

Structured Entry into a High-Growth Market 

The collaboration establishes a structured framework for THETA to evaluate the 
localisation and deployment of its platforms within Indonesia’s regulatory and 
operational environment. 

As part of the initiative, QISOFI has allocated RM1.0 million to support stakeholder 
engagement, feasibility studies, and preparatory activities during the evaluation phase, 
which is expected to span up to 12 months. 

QISOFI will also facilitate engagement with key stakeholders, including relevant 
authorities and ecosystem participants, to support the assessment process. 

Clear Pathway Towards Pilot and Scale 

The collaboration is designed to progress through deƱned stages, including: 

• Technical and operational evaluation 

• Stakeholder alignment and regulatory engagement 

• Potential pilot deployment, subject to successful outcomes 

Any subsequent commercial deployment will be subject to deƱnitive agreements 
between the parties. 



Positioning for Regional Leadership in Digital Pilgrimage Solutions 

THETA’s Hajj Mobility and PilgrimPro platforms are built to support large-scale pilgrimage 
management through integrated digital solutions spanning mobility orchestration, data 
coordination, and multi-stakeholder ecosystem management. 

The Indonesia initiative represents a key milestone in THETA’s broader strategy to expand 
across ASEAN and other major pilgrimage markets, where digital transformation is 
accelerating. 

Group Managing Director and Chief Executive OƯicer of THETA, Datuk Nuraslina Zainal 
Abidin said, “Indonesia is a highly strategic market given its scale and central role in the 
global Hajj ecosystem. This collaboration allows us to take a structured and disciplined 
approach—working closely with local stakeholders to validate how our platforms can be 
eƯectively deployed in-market.” 

“While we are at an evaluation stage, we see strong long-term potential to support large-
scale digital transformation in pilgrimage management.” 

Looking Ahead 

The MOU reƲects a phased and disciplined approach to market entry, focusing on 
feasibility validation, stakeholder engagement, and regulatory alignment before any 
commercial commitments are undertaken. 

THETA will continue to pursue similar partnerships and market expansion approach 
across regional markets as part of its broader strategy to expand its digital platform 
footprint and strengthen its position in the Islamic digital economy. 
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About Theta Edge Berhad 

Theta Edge Berhad is a pioneering technology solutions and digital transformation 
provider in Malaysia, committed to delivering intelligent, scalable, and sustainable 
solutions across diverse industries. Building on a strong foundation of excellence and 
innovation, the company has transitioned beyond its traditional government-focused 
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projects to develop a dynamic platform-based business model, catering to both B2B and 
B2C markets with a strategic emphasis on Smart Cities, Digital Health, Intelligent 
Mobility, and Data-Driven Insights. 

Guided by a vision to drive technological adoption for a sustainable future, Theta Edge 
Berhad leverages its expertise in AI, IoT, cybersecurity, and cloud-based services to 
empower businesses, government agencies, and communities. Supported by a highly 
skilled workforce and a Ʋexible operational framework, the company remains dedicated 
to driving sustainable growth, innovative solutions, and resilient revenue streams that 
shape the future of technology. 

For further details, please visit our website www.theta-edge.com 

 

About THETA Innovation Sdn. Bhd. 

THETA Innovation Sdn. Bhd. is a Malaysia-based technology company wholly owned by 
Theta Edge Berhad. It specialises in digital platforms for large-scale ecosystem 
management, including solutions for Hajj and Umrah operations. 

 

About PT Qiwary Solusi FinansiaKu (“QISOFI”)  

QISOFI is a company incorporated in Indonesia and is principally involved in Ʊnancial and 
digital solutions.  
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